
Richard Porges, President & CEO, Destination BC

Kicking Horse Mountain Resort I Destination BC, Ryan Creary

Tourism Golden Annual General Meeting

June 5th, 2025



2

AGENDA

➢ 2025 Tourism Performance & Outlook

➢ DBC Update – The Iconics Launch 

➢ The Importance of Tourism

Kicking Horse Mountain Resort I Destination BC, Ryan Creary
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BC Tourism Industry Performance YTD

Kicking Horse River near the Kicking Horse Pedestrian Bridge, 
Kootenay Rockies Tourism/Mitch Winton



US Tariffs: Impacts on Tourism

• Some BC & Canadian travellers are switching from US to Canadian destinations

• Anticipated and actual impacts of tariffs on household income is/will lead to some decline in travel

• Travel by Americans to BC and Canada is holding steady – anticipating modest 

growth in 2025

• Weakness in some overseas markets - Canada is out-performing US

• Growing differentiation of Canada and the US in the minds of overseas visitors

• Two Nation vacations will decline – increased opportunity to sell Canada only trips and mitigate loss 

• Some weakening of Canadian resident sentiment to welcoming attitude toward 

American visitors
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2025 Global Economic Outlook 

Due to tariffs and political uncertainty, the risk of a global recession in 2025 increased 
from 40% to 60%.

Source: Reuters Economist Survey, https://www.reuters.com/markets/global-economy-recession-risks-surge-us-tariff-shockwaves-2025-04-28/

• Most economists (92%) are viewing tariffs having 
negative repercussions for the global economy.

• Mexico, Canada and the US are forecasted to be 
most heavily impacted.

• Significant decline in forecasts for China & India.

• DBC is creating and updating scenarios (pessimistic, 
base case, optimistic) based on the most recent 
economic indicators and political impacts to inform 
plans and activities.

Reuters Economist Poll – GDP Growth 2025 Updated

Current Forecast
Change from 

Jan’25

World 2.7% -0.3%

United States 1.4% -0.8%

Canada 1.2% -0.6%

United Kingdom 0.9% -0.4%

Germany 0.1% -0.3%

China 4.5% 0.0%

Japan 0.7% -0.4%

India 6.3% -0.1%

Mexico 0.2% -1.0%
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Occupancy:     62.6%

+0.6%

ADR:                $220

+1.7%

Tourism Industry Performance 2025 YTD 

Market % over 2024 YTD

US Overnight +2.4%

Mexico -28.1%

Australia -3.9%

China +4.9%

Japan +11.7%

South Korea +7.0%

UK -11.2%

Germany +1.4%

Total International -1.1%

BC Visitor Arrivals Jan. – March 2025 BC Accommodations Data 

YTD (Jan. – April 2025) 

Recall where Easter fell in 

2024 & 2025 ….
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Digression - Make the Trip Home Campaign

Make the Trip Home

https://www.youtube.com/watch?v=Do5wUjh0jog
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Looking Forward …

Paddleboarding near Wapta Falls in Yoho National Park, Destination BC/Ryan Creary
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BC Resident Travel Intentions (Next 3 Months) 

The likelihood of BC residents taking an overnight trip to the US has dropped 

significantly, while intentions for other destinations are within historical trends.

Source: Destination BC Resident Perceptions Pulse – April 2025
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Air Bookings: Domestic

Domestic Air Bookings to BC are higher than last year from key provinces.

Domestic Air Bookings by Month Domestic Air Bookings by Province

Source: ForwardKey data tabulations, Destination BC
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Air Bookings: United States

US Air Bookings to BC are showing increases through August, with most states 

showing improvements over last year.

US Air Bookings by Month US Air Bookings by State

Source: ForwardKey data tabulations, Destination BC
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Air Bookings: Other International

Overseas Air Bookings to BC are on par with last year, with large declines 

experienced in India and Mexico.

Overseas Air Bookings by Month Overseas Air Bookings by Country

Source: ForwardKey data tabulations, Destination BC
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2025 Outlook: Overnight Visitation 
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Destination BC’s Corporate Strategy Update:

Launch of British Columbia’s(Iconic) Places & Routes

Kicking Horse Mountain Resort I Destination BC, Ryan Creary



INTERNATIONAL VISITATION TO BC by Month

J A N D E C
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The Problem ….  
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The Solution …. The Iconics Strategy



TESLA LAKE LODGE, TWEEDSMUIR PROVINCIAL PARK

Increased visitation to more 
places in BC in more seasons

Higher average spend 
and longer stays

More resilient, profitable 
tourism businesses

Stronger investment in tourism 
infrastructure and experiences

Improved resident sentiment and 
meaningful reconciliation outcomes

ICONICS MEASURES 
FOR SUCCESS





Southeast BC



A land of endless peaks, 
shaping generations 

of adventurers

P O S I T I O N I N G   S T A T E M E N T



Endless Peaks & Valleys

N A T U R E   P I L L A R



Real Mountain Culture

C U L T U R E   P I L L A R



A D V E N T U R E   P I L L A R

Steeped in Adventure





STEEPED IN ADVENTURE REAL MOUNTAIN CULTUREENDLESS PEAKS & VALLEYS

A land of endless peaks,
shaping generations

of adventurers

B R A N D   P I L L A R S

P O S I T I O N I N G   S T A T E M E N T





Activate the 
brands in 
your work



Add the Iconic logo 
to your website or brochures 

Mention the brand in 
your social media

Display a decal at your 
business

Leverage the brand in 
collateral

Create & share Iconics 
content



Add the Iconic logo 
to your website or brochures 

Mention the brand in 
your social media
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Create & share Iconics 
content



Mockup of one of the new Iconic wordmarks 

in a business window 

To be created by in-house designer 

Add the Iconic logo 
to your website or brochures 

Mention the brand in 
your social media

Display a decal at your 
business 

Leverage the brand in 
collateral

Create & share Iconics 
content
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DestinationBC.ca/IconicsLaunch

http://destinationbc.ca/Iconics
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The Value of Tourism 

The Railrider Mountain Coaster, Kootenay Rockies Tourism/Mitch Winton/Golden Skybridge
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2023 GDP by Primary Resource Sector*  

(*2017 constant dollars) 
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Tourism is a Driver of Growth for the BC Economy
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Tourism generated $6 billion in 

export revenue in 2024 (up $800M 

over 2022). 



Long Term International Tourism Growth Projections 

GLOBAL OUTLOOK  2025-2050
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• Over 125,000 employees across British Columbia (+8% over 2022)

• Mix of jobs:

• Entry level jobs that give youth and new immigrants labour market 

skills and pay for post-secondary education (particularly for youth 

from economically disadvantaged families)

• Well paying career jobs – Business managers and owners, finance 

executives, marketing and technology employees, executive chefs, 

pilots, biologists, First Nations Elders, cultural interpreters, artists, etc.

• Creates jobs on First Nations lands providing economic sovereignty for 

First Nations peoples.

• Engenders entrepreneurship – 50%+ of tourism businesses are owner-
operated

Tourism Employment
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• Tourism creates more economically diversified rural communities in BC 

• Economically diversified communities are more resilient and more likely 

to survive downtowns than one industry towns

• Revelstoke (rail hub), Ucluelet (forestry & fishing), etc.  

• Attractive to professionals – “a good place to visit is a good place to live”

• Rossland, Golden and other towns with strong tourism sectors have 

fewer problems attracting doctors, nurses, and other professionals

Community Economic Diversification
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Other wealthy, natural resource-based, jurisdictions are investing in tourism to 

diversify their economies (Alberta, Norway, Saudi Arabia, Dubai, etc.) as are tech 

and film dependent jurisdictions (California, Ireland, etc.)

Our Competitors Are Investing Heavily in Tourism 

Annual Budgets – Key Sub-National Competitors ($C)

Organization Budget  

Tourism & Events Queensland 
$129  M  (appropriation)

$5.3 M    (grant for partnerships & aviation marketing)

Visit California $262 M  (formula funding)

Travel Alberta $80 M (appropriation)*

Destination BC $56 M (appropriation)

*Supported by recent and coming legislation to facilitate resort development and city & 

community marketing.
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Globally, tourism is recognized as a “sunrise industry”—one of the 

fastest-growing sectors globally, outpacing other industries. 

• British Columbia and Canada have a unique opportunity to increase its share 

of international visitors, particularly as geopolitical shifts make the US a less 

attractive destination for travelers.

• However, BC has not fully capitalized on its competitive advantages—its 

natural beauty, Indigenous culture, and diverse tourism offerings—to capture a 

larger share of the global travel market. 

• Strategic investment in destination marketing and experience development is 

critical to unlocking this potential.

The Tourism Opportunity  



Destination BC Resources



Location Here
49

Follow us on LinkedIn at

Destination BC
Subscribe to our newsletter at

DestinationBC.ca/Subscribe
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